16 10 29

A Study of the Value Consciousness about College Students’
Sports Participation

Masayuki KOIZUMI™  Kiyoshi ITOH™

The purpose of this study is to clarifying about the value consciousness about college
students’ sports participation. In order to carry out this survey, a questionnaire was used,
which 281 students replied

The main results were as follows:

1. Students who accepted the value of sports activities in five categories proved them. It
is required for students to teach the importance of the sports activities in order to promote
those activities.

2. The value consciousness about the sports of six categories of "play", "view", "watch",
"read", "support”, and "talk" showed the high value. Teachers have to develop the lesson
for guiding students to change their value consciousness of sports.

3. For a creative reason, students have to progress good sports environment themselves,
and sports activities must be supported.
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Chi-square Significance
Played sports 42.4770 *x
Viewed sports 17.4378 **
Watched sports 15.6821 **
Read sports 23.9350 **
Supported sports 3.5087
Talked sports 25.9353 **
** p<0.01
Table
Table
Table Relation of a student's consciousness
and value of 6 categories
Value items Chi-square Significance
Play sports 23.71476 *x
View sports 32.39258 *x
Watch sports 18.62965 * Table
Read sports 23.71476 *x
Support sports 18.27667 *
Ta sports 25.80932 kel
** p<0.01 * p<0.05
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Table Mean of value items
Variable Mean

Play sports 4.6299
View sports 4.0534
Watch sports 3.9324
Read sports 3.6085
Support sports 3.9537
Talk sports 3.6868

Table The sport

Table
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63.9%

categories to take part in the future

(%)

Variable | Take part in sports | Not take part in sports | Neither of them
Play 63.9 6.9 29.2
View 86.9 0.0 13.1
Watch 30.8 30.8 38.5
Read 24.3 17.4 58.3
Talk 19.3 19.3 61.4
Support 28.8 15.3 55.8
28.8%

55.8%
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